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FOREWORD

FIVB has developed a unique branding 
concept for the FIVB Volleyball Men’s World 
Championship Italy-Bulgaria 2018 in order to 
promote the Event in the best possible way. 

The various components of the Brand are aimed 
at establishing the graphic identity of the Event, 
providing a consistent look and feel in the Host 
Cities and enhancing the fan experience. 

The purpose of this Lookbook is to provide to 
the parties who have been granted the necessary 
rights by the FIVB, guidelines and inspirational 
ideas, as well as usage and implementation rules 
as defined by the FIVB.

The components of the Brand are FIVB’s sole and 
exclusive property, protected by copyright and / 
or trademarks. 
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THE BRAND

The Look of the FIVB Men’s Volleyball World 
Championship Italy-Bulgaria 2018 consists 
of several individual elements which can 
be grouped together to deliver the overall 
branding of the event.

INTRODUCTION

The Look elements have been developed 
to reflect the dynamism of the sport and 
to be flexible and adaptable, as illustrated 
in this book. This should ensure that 
the overall Event Look is consistent and 
delivers a high level of brand identity and 
visual interest. 

The Look represents the Event and should 
be applied to the exclusion of any other 
branding in areas or on items directly 
related to the FIVB Volleyball Men’s 
World Championship Italy-Bulgaria 2018, 
including but not restricted to arenas, 
public viewing area decoration, Host City 
decoration, hospitality and media areas, 
as well as all related print materials.
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PLEASE NOTE:
The colours shown in  

these visuals may not be  
accurately reproduced.  

Please use colour references  
from the official  
colour palettes  

at all times.
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OFFICIAL MARKSOFFICIAL MARKS

In order to promote the Event and 
create global awareness, all the 
elements of the Look should be 
used consistently and in conjunction 
with the Event in order to provide 
a prominent look and feel to the 
event and maintain a coherent 
visual appearance.

The Official Marks in all their 
variations, including guidelines for 
approval can be downloaded from 
the FIVB Volleyball Men’s World 
Championship Italy-Bulgaria 2018 
ftp site. 
 
  
 files.worksltd.co.uk 

 Login FIVBItalyBulgaria2018 
 Password ItalyBulgaria2018aw 

The Look elements are unique  
and consist of the following items:

• Official Event Logo

• Host City Logos

•  ‘THIS IS VOLLEYBALL’ 
slogan

• Typefaces

•  Official colours /  
colour scheme

• Poses

• Sponsor recognition strip

INTRODUCTION
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OFFICIAL MARKS

FIVB VOLLEYBALL MEN’S WORLD CHAMPIONSHIP 
LOGO (OFFICIAL EVENT LOGO)

As the FIVB is redefining itself as a modern and forward-
looking organization, it is intended that the Men and 
Women’s World Championship trophies should evolve 
in a similar manner. The Trophy takes center stage in the 
overall Event brand identity with its simple but elegant 
shapes representing the dynamic nature of the sport and 
the values at its core:

This timeless FIVB 
trophy, which is easily 
associated with both 
the sport and the 
Event, will be awarded 
to the winner of the 
FIVB Volleyball Men’s 
World Championship 
as recognition of effort 
and merit.

Purity, Performance, Power, Precision and Teamwork

A
irport Banner
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OFFICIAL MARKS

HOST CITY LOGOS 

The Host City Composite Logos 
have been created in order to 
promote the Event and the Host 
Cities in the best possible way. 
The Host City Composite Logos 
offer the Host Cities their own 
identity and are consistent with 
the branding programme set up 
for FIVB Men’s Volleyball World 
Championship Italy-Bulgaria 2018.

The FIVB has devised a composite 
logo for each Host City of the 
FIVB Volleyball Men’s World 
Championship Italy-Bulgaria 2018 
which will be used on all official 
visual representations of the event. 

The Host City Composite Logos 
consist of the following three 
elements grouped in two boxes:

-  The Official Event Logo

-  A Host City-specific visual element

-   Official Event Designation  
in English

-   The official Host City name  
in the local language.

Each Host City Composite Logo 
consistently incorporates a specific 
or iconic landmark of the host city 
which captures the identity of the 
city and the country. 
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OFFICIAL MARKS

OFFICIAL EVENT TITLE

The Official Event Title is an 
essential part of the Brand. 

The Official Event Title is available for  
typing in both English and Polish languages. 

For consistency, clarity and continuity 
reasons, it is important to always use the 
complete and unabridged Official Event Title 
in all promotional, marketing, PR and media 
communications for the Event. Wherever 
possible, the Event Title should be reproduced 
in the appropriate Official Typeface.

FIVB Volleyball Men’s World Championship Italy-Bulgaria 2018™
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PLEASE NOTE:
The colours shown in  

these visuals may not be  
accurately reproduced.  

Please use colour references  
from the official  
colour palettes  

at all times.
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OFFICIAL MARKS

G
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e Ball

HOST COUNTRY DESIGNATION

The Host Country Designation may be used as 
an individual element in order to deliver greater 
emphasis, impact or prominence. It should 
always appear in close proximity to either the 
Official Event Logo or Host City Composite Logo.

The Host Country Designation is supplied 
as artwork in both landscape and portrait 
versions and in a variety of colourways to 
meet all event requirements.

Landscape Version

Portait Version
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City Tram

OFFICIAL MARKS

The FIVB has created a tagline 
or slogan ‘THIS IS VOLLEYBALL’ 
which is an integral component 
of the official Marks of the Event. 
The Official Slogan helps to tell 
the brand story by capturing 
the personality and highlighting 
the brand positioning of the 
Event. It should always be used 
in conjunction with the official 
Marks and other elements in the 
brand programme in order to 
distinguish this event and help 
create interest. 

‘THIS IS VOLLEYBALL’   
(OFFICIAL SLOGAN)

The Official Slogan artwork 
is supplied in an appropriate 
range of colourways to suit 
all applications. The preferred 
layout keeps all three words in 
one single line, but a two line 
option is also available for use 
in certain circumstances.

•   Always use the artwork  
as supplied

•  Do not abbreviate or 
modify the artwork

•  Please use consistently  
in all applications across  
all media.
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TYPEFACE

FRUTIGER FONT FAMILY

Frutiger has been chosen as the primary typeface of the  
FIVB Volleyball Men’s World Championship Italy-Bulgaria 
2018 and is to be used throughout all graphic elements  
and applications of the Look.

This font family is available in a wide range of weights, including italics  
and should be used for all body text and captions in any event Look designs. 

Frutiger is available commercially as a licensed 
typeface and should be purchased by the user. 

These fonts can be purchased from various  
retailers including fonts.com & myfonts.com
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TYPEFACE

TYPOGRAPHY

Typography is a core building block of any 
effective brand identity programme and a 
key brand element for the FIVB Volleyball 
Men’s World Championship. The Frutiger 
font family should be used exclusively to 
give consistency across all communications.

The typographic content in all media 
should support the brand positioning 
and the information hierarchy.

Frutiger is a distinctive, adaptable and 
legible typeface with a modern flavour 
and a prominent appearance. With 
the careful use of Frutiger typeforms 
alongside the other brand elements, 
strong, emotional but clear brand 
messaging can be created.

G
am

e Tickets

26
 / 

27



WC 
MID GOLD
PMS 120

WC GOLD
PMS 125

WC DARK 
GOLD

PMS 4485

WC DARK 
BLUE

PMS 2738

WC 
MID BLUE
PMS 3005

WC BLUE
PMS 2995

OFFICIAL COLOURS

C  100  
M  0 
Y  0 
K  0

C  20 
M  40 
Y  96 
K  6

C  100 
M  30 
Y  0 
K  0

C  2 
M  6 
Y  60 
K  0

C  100 
M  85 
Y  0 
K  0

C  40 
M  50 
Y  90 
K  50

R  0 
G  174 
B  239 

R  196 
G  146 
B  47 

R  0 
G  137 
B  207 

R  252 
G  230 
B  130 

R  23 
G  71 
B  158 

R  96 
G  76 
B  32 

Event Primary colours

Event Secondary colours

EVENT COLOUR SCHEME

The FIVB has defined a colour palette which provides a distinctive visual 
appearance to the FIVB Volleyball Men’s Volleyball World Championship 
Italy-Bulgaria 2018 in the run-up to the Event and during the Event itself.

The Event Colour Scheme allows a 
harmonious colourful implementation 
of the look. It is intended for use in 
environments related to the Event and can 
be easily implemented by all authorised 
users to generate a high level of event 
identity and visual interest.

The Event Primary colours form the signature 
colour palette and this uses blue as the 
dominant colour, but examples are shown 
here where the supporting Event Secondary 
colours feature gold as the main focus.

The Event Secondary colours can be used 
to provide contrast in key areas where the 
signature blue Event Look would be too 
dominant. It should be used selectively  
and in moderation. 
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BRAND GRAPHICS

OFFICIAL EVENT BACKGROUND

The Official Event Background has been created to deliver a strong, 
distinctive, multi-faceted look for all branded materials.

The background uses a blue palette as this is neutral to both countries and contrasts well 
with the red, green and white tricolour taken from the respective national flags.

These tricolour elements are subtly blended into the sharp angled gold highlights, both 
emphasising the multi-faceted look and delivering power and movement into the design.

The background master artwork templates are 
available in 2 portrait and 2 landscape variants. 
These templates have been designed with flexibility 
and adaptability in mind, so that a wide range of 
different design formats are possible.

Each background artwork can be cropped within 
reasonable limits, although it is recommended that  
a minimum of 25% should always be retained. 

Stretching of the background artwork is NOT 
permitted.   

Background designs or templates are used to 
effectively bond together the different elements 
of a brand programme and deliver a cohesive and 
consistent brand Look.

The complete event inventory requires designs which 
can vary widely from tall, portrait flags, pull-ups or 
banners to long, ultra-wide tier dressing or landscape 
banners, so the Official Event Background templates 
have to be equally adaptable.

SHAPES

These shapes are fixed and should not 
be altered, other than by cropping and 
stretching within the permitted ranges.

HIGHLIGHTS

Highlights have been added on all 
primary edges of the background 
shapes to suggest movement and 
deliver added depth to the Look. 
These highlights can be switched 
on and off in the layers menu 
depending on the elements required 
in the design. Too many highlights 
can easily over complicate the Look 
so their use should be limited. 
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PLEASE NOTE:
Individual country 
specific variants of 
the Official Event 
Background are 

available - one set for 
Italy and one set for 

Bulgaria.
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BRAND GRAPHICS

BACKGROUND USAGE

The Official Event Background is available in various colour palettes 
and designed for a range of uses. These are detailed in the section 
dealing with the Event Look.

Each Event Background 
template or master artwork 
is supplied in layers but 
divided into two sections. 
These are described as the 
Event Background Area and 
the Divider Graphic.

It is not always necessary  
to use the divider elements, 
as some design applications 
work better without it. 
Information, text, the URL 
etc. can be placed directly 
onto the appropriate 
background, although care 
must always be taken to 
maintain legibility.

Landscape Divider Landscape Divider / Background

Portrait Divider / 
Background

Portrait Divider 

Example which does not use the divider graphic.

DIVIDER GRAPHIC

The complementary Divider 
Graphic uses the same signature 
colour palette as the Event 
Background Area, but can be 
positioned, cropped, rotated, 
extended and stretched (within 
reasonable limits) and yet still 
deliver consistency and cohesion.

As the Official Event Background 
templates are supplied in a 
range of colourways, it should 
be noted that it is not allowed to 
mix Divider Graphics with Event 
Background Areas from another 
variant. Only use blue on blue, or 
gold on gold etc.
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BRAND GRAPHICS

BACKGROUND USAGE EXAMPLES

The Official Event Backgrounds and matching  
Divider Graphics in both portrait and landscape  
variants can be used to create a wide variety  
of design applications.

Example using the Landscape 
Background and Divider Graphic.

Example using the Extreme Landscape Background and Divider Graphic.

Examples using the Extreme Portrait 
Background and Divider Graphic.

Example using the Portrait 
Background and Divider Graphic.

EVENT BACKGROUND AREA 
Use this area primarily for the 
placement of Event brandmarks; 
the Poses, the Trophy Mark, 
Official Event Logo, Host City 
Composite Logo.

DIVIDER GRAPHIC 
Please use this area primarily 
for the placement of the 
communication elements; text, 
Official Slogan, url, sponsor 
strip etc. 

PLEASE NOTE:
Event Backgrounds and  
Divider Graphics may be 
intermixed; eg. Portrait 

Background with landscape 
Divider etc, provided the 

correct and matching 
colourways are  

always used
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BRAND GRAPHICS

CORNER GRAPHIC NATIONAL DESIGNATORS

Special, and optional Corner Graphic elements have been 
created and may be used in conjunction with the Divider 
Graphic or instead of it. These special Corner Graphic 
elements are provided in a variety of configurations - 
landscape, portrait and wide-landscape versions to suit 
all potential applications. Their purpose is to provide 
additional, though subtle differentiation between the 
two host countries and their specific applications.

ITALIAN CORNER GRAPHIC VERSIONS BULGARIAN CORNER GRAPHIC VERSIONS

These elements can be used at the top or 
the bottom of any graphic. Different options 
are provided featuring the Italy flag tricolour 
- vertical bands with the white band in the 
centre, or for Bulgaria - same colours but 
horizontally presented with the white band 
on the top, then green and red respectively.

It is also permitted to use both national 
variants on a graphic in combined or 
generic applications.

Please note, these should not be stretched, 
rotated or colour adjusted in any way and 
must be used as provided.

Application examples featuring these 
Corner Graphic elements are shown in  
the Background Usage Examples section.

Corner Graphic - landscape versions

Corner Graphic - portrait versions

Corner Graphic - wide landscape versions
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BRAND GRAPHICS

BACKGROUND USAGE EXAMPLES  
USING THE CORNER GRAPHIC

The following examples show a wide variety  
of design applications using the corner graphic.

Examples promoting the two hosts using both 
national variants in the same application.

Examples promoting one host country
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THE POSES

INTRODUCING THE POSES

A range of four volleyball action 
poses has been developed for use 
within the designs wherever possible. 
These powerful illustrations showcase 
volleyball players in action and 
represent Dive, Reception, Set and 
Spike - to illustrate the dynamism 
and technical diversity of the sport. 

REC
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THE POSES

GUIDANCE FOR THE USE OF THE OFFICIAL 
EVENT POSES WITHIN THE EVENT LOOK.

The four Event Poses are supplied as layered vector artworks and can 
easily be scaled to suit the specifics of any design. The action images have 
been carefully chosen to reflect the energy, flow and drama of Volleyball 
and can be used individually or in groups as required.

The ball element is supplied 
on a separate artwork layer 
so that it can be moved and 
repositioned to better suit 
an individual design.

Care should be taken to 
ensure the ball is only 
moved to a position that 
looks natural and authentic 
to the game.

All of the Poses may be 
scaled up and down 
and also flipped on the 
horizontal axis, but should 
not be subjected to filters  
or the addition or deletion 
of unauthorised elements.

The Poses may be cropped 
within reasonable limits, 
but care must be taken 
to ensure they are still 
recognisable as volleyball 
poses.

The Poses are supplied as 
different files for use on 
different backgrounds. 
Poses for the primary blue 
colourway, poses for the 
secondary gold colourway 
and also for the additional 
hospitality colourways.

PLEASE NOTE:
For guidance on Figure usage with 

the main background and the 
Secondary Graphics please see the 

following pages.
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THE POSES

CROPPING THE POSES

The supplied poses may all be cropped to suit 
individual design applications. The examples 
shown here are recommendations of how 
the poses may be cropped and also show the 
minimum cropping allowed. 

KEY:

  Minimum 
Cropping Area

  Recommended  
Crops
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PLEASE NOTE:
Flat colour versions of the 
poses are available for use 
where it is not possible to 

reproduce them in full colour. 
These can be recoloured  

using the official  
colour palette. 
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THE TROPHY

IN THE END, IT IS ALL 
ABOUT THE FIVB WORLD 
CHAMPIONSHIPS TROPHY.

THE ONE THEY WANT TO WIN.

The Event Look places the 
iconic trophy front and centre 
within the majority of design 
applications. A stylish graphic 
representation is supplied as an 
individual artwork layer, so this 
element can be adapted to suit 
the format and content within 
each design.

PLEASE NOTE:
For guidance on the use  

of the Trophy Mark with the 
main Event Background and 

the Secondary Graphics please 
see the following page.

Prim
ary M

aster Trophy
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THE TROPHY

USING THE TROPHY

Care should be taken that the Trophy 
Mark is not obscured too much by the 
Poses or any other graphic elements. 

The Trophy Mark may be scaled up or  
down to suit the individual design layout, 
but may not be flipped on any axis, nor 
subjected to filters or elements added  
or deleted.

The Trophy Mark may be cropped,  
however care must be taken to ensure  
it is still recognisable.

A number of different versions of the 
Trophy Mark are supplied for use on 
different backgrounds; for the primary 
Blue colourway; for the secondary gold 
colourway and also for the hospitality 
colourways.

In most cases the base of the trophy  
should be placed behind the divider graphic. 

City Prom
otion
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THE EVENT LOOK

The key to successful implementation 
of any event brand strategy is in 
the considered application of all the 
graphic elements in a coherent and 
consistent way. 

It is important to use all the graphic elements, 
brand marks, the backgrounds, typefaces, colour 
palettes, trophy icons, official slogan and figure 
poses in the correct and approved manner. 
The Event Look is a kind of visual blueprint, 
a roadmap to enable users to deliver this 
consistency of ‘look and feel’. 
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PLEASE NOTE:
There are 4 different colourways 

for use throughout the Event. 
A brand toolkit has been 
developed for each of the 

colourways. It is important not 
to mix brand elements from one 

colourway with another.
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OFFICIAL PUBLICATIONS

Event official publications 
should have an attractive 
look with appealing images 
and a consistent cover page 
which should be in line 
with the graphic and brand 
requirements set out in this 
Look Book. 

The organiser is responsible 
for the production of the 
Official Programme which 
could be sold or distributed 
for free during the event. 
Detailed requirements, 
which are mandatory to 
comply with, are available in 
the FIVB Official Programme 
Templates on the World 
Championships ftp site.

A number of official publications will be produced on the 
occasion of the FIVB Volleyball Men’s World Championship 
Italy-Bulgaria 2018 such as Official Programme, Media 
Guide, Event Report etc. All publications should help to 
maximise spectator interest, entertainment value and 
media appeal by providing useful information about the 
event, athletes, sponsors, host country and cities.
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REPRODUCTION 
MATERIALS

Master artworks in both 
landscape and portrait formats 
are available from the FIVB World 
Championship FTP Archive.

Each vector artwork is supplied as an  
Adobe Illustrator file, which can be edited 
and adapted to suit the required design.

The success of the Look relies on the 
clarity and consistency with which it 
is implemented. Improper use of the 
brand elements diminishes its impact.  
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SPONSOR MARKS 

SPONSOR RECOGNITION STRIP 

Each sponsor / partner contributing to the 
Event is offered visibility to promote its brand 
and logo in conjunction with the Event Look.

The official Logos of the authorised sponsors 
/ partners should be displayed on a sponsor 
recognition strip according to a specific order 
previously established by the FIVB and and 
should include the appropriate designations.

This strip is available in a variety of layouts  
to suit given designs, from a single line to  
a multiple line ‘matrix’. The relevant sponsor 
recognition strip must always be used in its 
entirety and cannot be cut or modified. 

The examples shown in this lookbook reflect 
the current status. However, this page shows 
examples of what the layouts could be once  
the sponsorship programme is complete.  
Please always refer to the ftp to have the  
latest version of the sponsor recognition strip.

It may be updated from time to time as  
and when new sponsors join the programme.

Large Form
at Banners

Lam
p Post Banner
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PHOTOGRAPHY

INSPIRATION 

Photography can be used creatively 
to help promote the event and 
bring the brand to life. Below are 
suggestions of how photography 
may be used within the event look.

Examples showing how the Divider 
Graphic can be used to contain an image.

Example showing how Corner 
Graphics can be used with imagery.

Images may be used in full colour (left) 
or with a luminosity filter applied over 
the event background (right).

Prin
ted

 Literatu
re
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INSPIRATION

A FEW RULES 

All the elements of the Branding concept for which designs are 
being provided by FIVB shall be produced according to the designs 
and guidelines provided in this Look Book.

There are a few restrictions and rules 
relating to the proper use of The Look 
elements in creating the designs required 
for the Event. In order to maintain 
consistency in the use of all brand elements, 
these basic rules can be summarised as 
follows: 

•  Design guidelines relating to the  
Official Event Logo must be observed.

•  Guidelines for the correct use of the  
FIVB Logo must be observed.

•  Guidelines for the correct use of Host 
City Composite Logos must be observed.

•  Guidelines for the correct use of  
the Official Slogan must be observed.

•  Guidelines relating to the Colour  
Palettes must be observed.

•  The Branding Graphics (Look) elements, 
including the Event Backgrounds, Trophy 
Marks and the Poses may be adapted or 
scaled as detailed in this Look Book, but 
may not be redrawn.

•  All the guidelines for the use of the 
Event Marks can be downloaded on  
the following website:

Mandatory Elements:

The bare minimum requirement for any 
design application would be the Official 
Event Logo complete with Official Event 
Designation, or a Host City Composite 
Logo, as described in this LookBook. 

It is always desirable that one of the  
official Event Backgrounds is used, in 
conjunction with any or all of the optional 
elements as each application requires.

Optional Elements:

These include the Official Slogan, Trophy 
Mark, Poses, Divider Graphic and any of  
the Sponsor Strips.

Any use of the Official Marks must be 
submitted for approval to the FIVB in 
writing, prior to production, printing or 
distribution. The FIVB reserves the right  
to remove any item featuring unauthorised 
or misuse of the marks.

files.worksltd.co.uk 

 Login FIVBItalyBulgaria2018 
 Password ItalyBulgaria2018aw  
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ICONS & SIGNAGE

Male Toilet

Restaurant

Pedestrians

No Smoking

No Illegal 
Drugs

No Spray 
Cans

Female Toilet

Food & 
Beverage

Park & Ride

No Mobile 
Phones

No Flags 
Bigger Than 

2m

Disabled 
Toilet

Phones

Parking

No Cameras

No Paper 
Rolls Internet

Unisex Toilets Baby Change

Metro 
(Italy)

First Aid

No Pets

Meeting 
Point

Metro 
(Bulgaria)

Police

No Guns

Information

Tram

No Re-Entry

No 
Megaphones

ATM / Bank

Tickets

Bus

Restricted 
Area

No Fireworks 
or Explosives

Merchandise 
/ Shopping

Taxi

Caution

No Glass 
Bottles or 

Glasses

Tick Mark

Left Luggage

Train

No Entry

Cross Mark

Directional Arrows

Consistent use of the Event Look with the 
unique Icons speaks a universal language  
to visitors from all around the world. 

Use the available Artwork and Icon resources to create 
all of the required directional and information signage. 
Make it easy to understand and visually impactful.

EVENT ICONS

A unique suite of Event Icons has been created for use 
across the entire range of event collateral, wayfinding 
and signage. These icons are supplied as editable artwork 
files and may be scaled and recoloured to suit the 
requirements of an individual design or Event colourway.

Care should be taken to maintain legibility and visibility 
of the Event Icons in all design applications. PLEASE NOTE:

The suite of icons and arrows  
can be downloaded from the  

Official World Championship ftp site

See page 12  
for login details
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ICONS & SIGNAGE

WAYFINDING

Signage is an important part  
of the communications and the 
Event Look. It is also a great way 
to create a warm welcome to 
visitors and help dress Host Cities 
and all Event venues.

Wayfinding elements should be 
designed so that visitors will find 
it easy to get around and quickly 
identify tournament information, 
amenities and directions.

Application examples are provided 
on the following page.

Exam
ples of Venue Signage
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Arena Armeec
Capacity 12,500

Bulstrad Arena
Capacity 5,100

Palace Culture & Sport
Capacity 5,000

Unipol Arena
Capacity 11,000

Forum Di Assago
Capacity 12,657

Foro Italico
Capacity 11,000

Nelson Mandela Forum
Capacity 7,500

Palaflorio
Capacity 5,080

Pala Alpitour
Capacity 15,657

HOST CITIES

A celebration of volleyball 
across Italy and Bulgaria.

HOST CITIES

A set of visually striking 
illustrations, depicting unique 
or iconic landmarks, have been 
created for each of the nine Host 
Cities. The visual style has been 
carefully aligned with the Event 
Look and care must be taken in 
their use to create harmonious 
and effective designs.

VOLLEYBALL HISTORY IN THE MAKING. 

For the first time ever, Italy and Bulgaria will 
have the honour of jointly hosting the FIVB’s 
premier volleyball event – the FIVB Volleyball 
Men’s World Championship, which will take 
place from September 10 to 30.

74
 / 

75



Var
na

So
fia

Bolo
gna

Bar
i

Rom
e

Fir
en

ze

Ruse

M
ila

no

To
rin

o

76
 / 

77



HOST CITIES

The Event Marks are 
protected by copyright, 
design and trademark laws 
and all rights are owned by 
the FIVB. No entity is able to 
use the Event Marks unless 
expressly authorised by 
the FIVB / Local Organising 
Committee in writing.

For all questions regarding 
the use of the Marks by 
the Host Cities and their 
approval process, please 
contact the Local Organising 
Committee contact who is 
the liaison between the FIVB 
and the Host Cities. 

USE OF TOURNAMENT MARKS

FIVB grants to each Host City the right 
to use the following Event Marks during 
the Term to promote its role in relation 
to the Event in a non-commercial way:

a The Host City Composite Logo 

b The Host City Designation 

c The Event Designation 

d  The FIVB Men’s Volleyball World 
Championship Italy-Bulgaria 2018 Logo 

e ‘THIS IS VOLLEYBALL’ slogan

f The Poses

g The colour palettes

h Italy-Bulgaria 2018

Please refer to the relevant  
section within these guidelines.

Ci
ty

 F
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g 
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am
pl

es

78
 / 

79



A
d

vertisin
g

HOST CITIES

HOST CITY DESIGNATION

The Host City Designation is the official title which  
describes the status of the city in relation to the Event. 

The Host City may use the following Host City Designations as chosen by the FIVB to refer 
to the Event in a proper and official manner exclusively in English to maintain consistency. 
When referring to the Event, the word FIVB must always be incorporated and the Event 
name may not be abbreviated. (Except where stated below for editorial use)

  Bari, Bologna, Firenze, Milano, Roma, Ruse, Sofia, Torino, Varna Host City of  
the FIVB Volleyball Men’s World Championship Italy-Bulgaria 2018 respectively.  

Other official tournament designation of the Event can be used as following:

  FIVB Men’s Volleyball World Championship Italy-Bulgaria 2018

The shortened version of the Event name can only be used in editorial content and only after 
the full name of the Event has been mentioned in the title or at the beginning of the text.

 Italy-Bulgaria 2018
PLEASE NOTE:

The official Event Typeface, 
Frutiger should be used at 
all times and on all official 

communications.
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MERCHANDISING

LICENSING AND PREMIUMS

Any party that has an affiliation with the 
event can request a license to produce 
Event merchandise for sale or giveaway 
following the FIVB Look Book guidelines 
and the product range approved by FIVB 
and Organising Committee.

Every Event-related item 
for Merchandising should 
follow the Event Colour 
Scheme developed in the 
Event Look and carry an 
Official Licenced Product 
tag, as shown above.
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PLEASE NOTE:
Remember that it is  

always essential to gain  
full approval from FIVB  
before any production 

commences.
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HOSPITALITY

A VIP EXPERIENCE

The Host Cities may run a hospitality 
programme during the Event to be delivered 
in accordance with the conditions previously 
agreed with the FIVB.

A colour coding system has been defined to differentiate 
Hospitality areas from the rest of the venue, to be used 
within all Hospitality areas, on appropriate wayfinding 
and all printed items.

The Local Organising Committee and FIVB should adhere 
to this coding in order to allow for clear referencing of 
areas and items.

The Organising Committee / National Federation or 
the Host City may wish to differentiate hospitality 
areas. Hospitality branding templates, in two different 
colourways are available for two levels of VIP -   

 - FIVB Hospitality Look Platinum

 - Commercial Hospitality Look Gold

 The FIVB will make available designs accordingly.
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HOSPITALITY

FIVB HOSPITALITY

A special set of Event 
artwork templates and 
individual graphic elements 
have been created for 
the Official VIP Hospitality 
areas and all corresponding 
wayfinding and print items.

Each item for VIP Hospitality 
employs a range of colours 
from a specific palette. 
The FIVB Hospitality area is 
designated as Platinum and 
the corresponding colour 
palette is shown here.

DARK
PMS  

BLACK 6

MID
PMS COOL 
GRAY 11

LIGHT
PMS COOL 

GRAY 5

C  5 
M  5 
Y  5 
K  30

C  5 
M  5 
Y  5 
K  75

C  30 
M  20 
Y  20 
K  100

R  177 
G  176 
B  177 

R  93 
G  92 
B  94 

R  9 
G  10 
B  15 

FIVB Hospitality Platinum

88
 / 

89



HOSPITALITY

Commercial Hospitality Gold

COMMERCIAL HOSPITALITY

Commercial Partners and Affiliates 
Hospitality makes use of a different 
palette. The Commercial Hospitality area 
is designated as Gold and the respective 
colour palette is shown here.

PLEASE NOTE:
When preparing print  

artwork for Hospitality,  
it is important to ensure  

the correct use of all  
Event brand elements 

DARK
PMS  

BLACK 2

MID
PMS 455

LIGHT
PMS 120

C  3 
M  15 
Y  60 
K  0

C  25 
M  35 
Y  85 
K  50

C  40 
M  50 
Y  90 
K  75

R  250 
G  217 
B  124 

R  124 
G  102 
B  36 

R  67 
G  52 
B  13 
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CONCESSIONS

FOOD & BEVERAGES

The Host City / Organising Committee  
may set up concession stands with food  
& beverages to satisfy the demand of 
visitors at venues. 

These elements should carry the Event 
branding but cannot in any case be 
associated with the brand of the caterer  
or any other commercial brand unless it  
is one of the Official Partners of the Event 
and is included in the Sponsor Recognition 
Strip. These should be approved by the 
FIVB and Organising Committee.

Concessions Stand
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SOCIAL MEDIA

MOBILE WIRELESS TECHNOLOGY

The FIVB Event Marks may be used on websites 
or in mobile wireless technology but only as part 
of editorial articles or news coverage about the 
Event. Additionally, the FIVB Marks should not 
be used as a link to any other website.

Third parties (not being an Event Commercial Partner) 
are prohibited from associating or promoting their 
business in association marks.

The FIVB Event Marks may not be incorporated 
within a top level domain name: e.g.www.
fivbworldchampionship2018.com. However, The FIVB 
Marks may be incorporated in a uniform resource 
locator beyond the top level domain name: e.g. www.
[mediaoutlet].com/fivbmensworldchampionship2018 in 
relation to the coverage of the Event.

The FIVB has created Event Guidelines for print, media 
and digital media which are available upon request. For 
any information regarding the official Marks for the FIVB 
Volleyball Men’s World Championship, Italy-Bulgaria 
2018 and guidance for their usage, the relevant sections 
of these guidelines should be consulted.
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DO	NOT place communication elements  
over areas featuring background highlights. 
These gold highlights can be switched on or off.

DO	NOT mix brand graphics from  
different colourways. Only use blue  
with blue, gold with gold etc.

DO	NOT use any typeface other than 
Frutiger. Always use the Brand Elements 
and Event Colour Palette provided.

DO	NOT use the same pose more than once 
within any individual design or tint the 
brand elements (poses, trophy element etc).

DO	NOT rotate the poses. The ball may  
be moved but the player and ball element 
must be scaled together in pro.

DO	NOT alter the logo in any way. Use 
only the official Event Logo as supplied in 
the brand toolkit.

DO	NOT obscure the Trophy element 
with any other brand elements.

DO	NOT place text over the poses or the 
trophy. All text must be placed on the 
background or within the divider element.

LOOK AND LEARN

The success of The Look relies  
on the clarity and consistency  
with which it is implemented.

These illustrations show some potential 
mistakes which should be avoided when 
implementing The Look. 

All Reproduction Materials must 
be sourced from the FIVB World 
Championship FTP Archive.
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SIDE EVENT

In order to ensure broad access to the Event 
for the local community and international 
visitors and provide the Host City with an 
effective and valuable platform to promote 
its status as Host City of the Event, each 
city will be granted the right to have a Side 
Event in relation to the Event.

Event brand templates for giant screen 
surrounds, banners, flags and other fan 
engagement activities are available for 
use, and may be readily adapted to suit 
local needs, providing all Event Look 
brand guidelines are followed.

Add the ‘side event’ party - Music 
entertainment in the venue for partners, 
Sponsors, VIP’s. PLEASE NOTE:

The concept and 
branding of the public 
viewing areas is to be 
approved in writing 
by the Organising 
Committee and  

the FIVB.
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TROPHY TOUR

As an integral part of the 
build-up to the Event, a 
promotional roadshow will 
be organised across various 
countries / Host Cities 
where fans will be given the 
chance to enjoy a close-up 
view of the authentic FIVB 
Volleyball Men’s World 
Championship Trophy.

At events in each Host City, 
fans will have the opportunity 
to enjoy a range of activities 
including special screenings of 
a movie showcasing the history 
of the Volleyball Men’s World 
Championship and its most 
memorable moments. 
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APPROVALS

APPROVALS / CONTACTS

It is important that the FIVB World 
Championship brand should be applied  
in a consistent and appropriate manner.  
Proper observance of these guidelines  
followed by the obtaining of written  
approval from the FIVB will help  
minimise errors.

If you have any questions, and for approval,

FEDERATION INTERNATIONALE DE VOLLEYBALL 
FIVB TV & Marketing Department 
Château Les Tourelles 
Edouard-Sandoz 2-4 
1006 Lausanne, Switzerland

Approvals 

T: 0041 21 345 35 35 
E: approvals.tvm@fivb.org
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